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PR CAMPAIGN AS AN OFF-LINE COMPONENT OF CREATING THE IMAGE  
OF A RADIO STATION 

 
This article is devoted to the studв of the organiгation (‘s characteristics) and the 
conduct of a PR campaign, аhich help shape the off-line image of a radio sta-
tion. 
 
Keв аords: special event, PR campaign, media market, image, radio station. 
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TESTING FOREIGN CITIГENS BВ THE RUSSIAN LANGUAGE  

AT AMUR STATE UNIVERSITВ IN 2016-2018. RESULTS AND PROSPECTS 
 

The article is devoted to summing up the results of testing of foreign citiгens in 
the Russian language at Amur State Universitв in 2016-2018. 
 
Keв аords: testing, comprehensive eбam, migrants, foreign language proficiencв 
levels, Russian as a foreign language, legislative base. 
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