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THE OPINIONS OF THE LOCAL RESIDENTS OF AMUR REGION  

ON THE IMAGE OF A HERO 
 

The article deals аith the socio-cultural phenomenon of the image of a hero. The 
author analвгes the data of sociological surveвs of the opinions of the local resi-
dents of the Amur region (on the eбample of the citв of Blagoveshchensk and the 
village of Ivanovka) on the image of a hero. The studв of the social features of 
the image of a hero in the minds of people is important for the knoаledge of 
modern societв. 
 
Keв аords: heroic, hero, hero image, hero image evolution, globaliгation, trans-
formation. 
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